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PE CUONG MON HQC
(Chuyén nganh Qudn Tri Kinh Doanh)

CAC UNG DUNG KINH DOANH PIEN TU
(E-BUSINESS APPLICATIONS)

Mi s6 MH
Sb tin chi : 2(2.1.4)
S tiét -Téng: 30 LT: 30 BT: TH: 0 DA: BTL/TL: 15
- Panh gia MH: TT Phuwong phap danh gia S6 1an Trong s6 (%)
1 Bai tap
2 Phaén tich tinh hubng 2 2x5%=10%
3 Thyc hanh, thi nghi¢m
4 Tiéu luan, thuyét trinh 1 30%
5 Thi cudi hoc ky 1 60%
Thang diém danh gia 10/10
- M0n hoc tién quyét : | - MS:
- Moén hoc trudéce . - Quan 1y H¢ kinh doanh dién t&r MS:
- M6n hoc song hanh : - MS:
- Ghi chi khéc

1. Muc tiéu cia_mon hoc:
Trang bi kién thire 1y thuyét va k¥ nang thyc hanh nang cao cho hoc vién vé e.business:

- Hiéu vé céc tmg dung kinh doanh dién tir va cac budc trién khai tmg dung KDDT
- Xay dung chién lugc kinh doanh dién tir trong bi canh toan cau
- Hiéu va trién khai tmg dung thuong mai xa hoi trong kinh doanh dién tir

Aims:
To provide theoretical understandings for and improve practical skills of students:

- Understand e-business applications and how to implement e-business applications;
- Develop e.business plans/ strategies in global environment
- Understand and implement social commerce application for e.business

2. Néi dung tém tit mén hoc:

Moén hoc gidi thiéu cac chit dé, nhu: Cac ung dung kinh doanh dién tir: B2B, e-learning, e-
government, C2C... Xay dung cac chién luoc phat trién va trién khai thuong mai dién tir trong moi
truong toan cau, nén kinh té chia sé. Cac giai phap cong nghé trong viéc xdy dung cac ung dung
thuong mai dién tir, dac bi¢t cac ng dung thuong mai dién tir trén nén tang mang xa hoi.

Course outline:

The course provides the following topics: Some e-business applications, such as: B2B, e-learning,
e-government, C2C... Building strategy for implementing and deploying e-business applications in
global environment and sharing economy. Technology solutions in developing e-business
applications, especially social commerce or social network based e-commerce applications.
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3. CAc hiéu biét, cdc ky nang can dat_dwoc sau khi hoc mén hoc
Sau khi hoan thanh mo6n hoc, HV sé€ c6 kién thirc va hiéu biét vé:

- Mot sb tmg dung kinh doanh dién tir thong dung, nhu: B2B, e-learning, e-government, C2C...

- Lap chién luoc/ ké hoach kinh doanh thuong mai dién tir trong bdi canh kinh doanh toan cau
- Van dung nén tang mang xa hdi trong kinh doanh dién tir, nhu: e-marketing, crowsourcing. ..

Learning outcomes:
After the course, students gain understandings and practical skills as follows:

- Typical e.business applications, such as: B2B, e-learning, e-government, C2C...
- Develop a business strategy/plan for e-business in global environment
- Understanding social commerce and innovative platforms for e-business

4. Tailiéu tham khdo chinh:
[1] Efraim Turban, Electronic Commerce — Managerial and social network perspective,
Prentice Hall, 2015
[2] Deitel & Steinbuhler, E-Business & E-Commerce for Managers, Prentice Hall, 2001
[3] Chaffey Dave, E-Business and E- Commerce management, Prentice Hall, 2002
[4] David Whiteley, e-Commerce: strategy, technologies and applications, McGraw-Hill, 2000

5. Hwdéng dén cach hoc - chi tiét cach danh gia mon hoc:

- Tiéu luan + thuyét trinh : 30%
- Case analysis : 10%
- Thi cubi hoc ky : 60%

Learning Strategies & Assessment Scheme:

- Term paper + presentation  : 30%
- Case analysis 1 10%
- Final exam : 60%

6. Duw kién danh sach Can bé tham gia gidng day:
- TS. Pham Quéc Trung
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7. Noéi dung chi tiét:

7.1 PHAN GIANG DAY TREN LOP: (30 tiét)
Buoi Noi dung Tai liéu Ghi chu

1 E-Commerce Strategy and Global EC [1], chapter 13
Activity: Case analysis (Portland Fish Exchange)

2 Launching a Successful Online Business and EC Projects [1], chapter 16
Activity: Case analysis (Facebook)

3 B2B E-Commerce: Selling and Buying in Private E-Markets [1], chapter 4
Activity: Case analysis (The University of Sheffield)

4 | Social Commerce: Foundation, Social Marketing, & Advertising | [1], chapter 7
Activity: Sharing economy

5 Innovative EC Systems: From E-Government and E-Learning to | [1], chapter 5
Consumer-to-Consumer Commerce
Activity: Case of Agriculture 4.0 in Lam Dong

6 | Social Enterprise and E-commerce trends in Industry 4.0 topics | [1], chapter 8
Activity: Industry 4.0 & E-commerce trends + Review

7.2 PHAN BAI TAP, TIEU LUAN NGOAI KHOA, HV PI NGHIEN CU'U THUC TIEN

NGOAI TRUONG: (15 tiét)

TT Noi dung S6 tiét Pia diém TLTK

la | Tiéu Luan: Case study e-business applications 15 Tai DN 1
in Vietnam

1b | A research paper on E-business applications 15 Academic paper

U'c tinh s6 gio HV ty lam viée: 15 gio

8

. Théngq tin lién heé:

+ Khoa Quan ly Cong nghi¢p: 105 B10, 5611, pgtrung@hcmut.edu.vn
+ B0 mon Hé thong thong tin quan 1y: 103 B10, 5607
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