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Khoa : Quan 1y Cong nghiép
B6 mon : H¢ thong Thong tin Quan 1y

PE CUONG MON HQC
(Chuyén nganh Quan Tri Kinh Doanh)

QUAN LY HE KINH DOANH PIEN TU
(MANAGEMENT OF E-BUSINESS SYSTEM)

Mi s6 MH
Sb tin chi 1 2(2.1.4)
Sé tiét -Téng: |30 LT: |21 |BT:| TH:|9  |PA: BTL/TL: | 15
- Panh gia MH: TT Phwong phap danh gia S6 1an Trong s6 (%)
1 Bai tap
2 Kiém tra mdi chuong 5*4% 20%
3 Thyc hanh, thi nghi¢m 1 10%
4 Tiéu luan, thuyét trinh 1 30%
5 Thi cudi hoc ky 1 40%
Thang diém danh gia 10/10
- Mén hoc tién quyét : | - MS:
- Moén hoc trudc Dl - MS:
- Mon hoc song hanh : | - MS:
- Ghi chu khac

1. Muc tiéu cia_mén hoc:
Trang bi kién thtrc ly thuyét va k§ ndng thuc hanh cho hoc vién vé e.business management:

- Hiéu duoc vai trd va tim quan trong ctia cong nghé ICT ddi vai kinh doanh ngay nay
- Nhén dang céc loai hinh kinh doanh dién tir va img dung cua chiing
- Hotrg phat trién mot ké hoach kinh doanh dién tir cho doanh nghiép

Aims:
To provide theoretical understandings for and improve practical skills of students:

- Provide students with understandings of the role and importance of ICT for the present day
businesses;

- ldentify e.business models and the relevant applications;
- Facilitate to develop a e.business plan for business
2. Ngi dung tém tit mén hoc:
Cac mo6 hinh va thé hién cua thuong mai dién tr, cac tac dong lén t6 chc, nganh cong nghiép, cac

van dé chinh — phép 1y, ha ting k¥ thuat va cung cip giai phap - trong cac chién lugc phét trién
thuong mai dién tir. Cac gidi phap cong nghé trong viéc xay dung cac tng dung thuong mai di¢n tur.

Course outline:

The course provides the following topics: the role and importance of ICT for business; e.commerce
and their influence to businesses and industries; some fundamentals of legal, policy, infrastructure
and solution providers. Included also are typical e.business models, relevant business strategies and
technological solutions for developments of e.commerce applications.
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3. Cidc hiéu biét, cdc kj ning can dat_dwoc sau khi hoc mén hoc
Sau khi hoan thanh mon hoc, SV s€ c¢6 kién thirc va hiéu biét ve:

- Mot s6 mé hinh kinh doanh phd bién trong ky nguyén coéng nghé sd
- Mot sb van dé lién quan dao dirc va phap luat trong kinh doanh thwong mai dién tur
- Phat trién ké hoach kinh doanh thwong mai dién tir

Learning outcomes:
After the course, students gain understandings and practical skills as follows:

- Typical e.business models
- Legal and ethical aspects in e.business practice
- Development of e.business plan

4. Tai liéu tham khdo chinh:

[1] Efraim Turban, Electronic Commerce — Managerial perspective, Prentice Hall, 2006

[2] Deitel & Steinbuhler, E-Business & E-Commerce for Managers, Prentice Hall, 2001

[3] Chaffey Dave, E-Business and E- Commerce management, Prentice Hall, 2002

[4] David Whiteley, e-Commerce: strategy, technologies and applications, McGraw-Hill, 2000

5. Hwdéng dén cach hoc - chi tiét cach danh gid¢ mén hoc:

- Thuc hanh : 10%
- Tiéu luan + thuyét trinh : 30%
- Kiém tra mdi chuong; :4% *5
- Thi cudi hoc ky - 40%

\ Learning Strategies & Assessment Scheme:

- Practice - 10%
- Term paper + presentation  : 30%
- Quizzes :4% *5
- Final exam :40%

6. Duw kién danh sdch Cdan bé tham gia gidng day:
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[. NOi dung chi tiét: ] ’
7.1 PHAN GIANG DAY TREN LOP: (21-24 tiét)

Tuin Noi dung Tai li¢u Ghi chu
1 | Syllabus Introduction [1], chapter 1
Overview of E-commerce
2 E-market places [1], chapter 2
Quiz 1
3 Retailing in E commerce: products and services [1], chapter 3
Quiz 2
4 | Consumer Behavior, Market Research and Advertisement [1], chapter 4
Quiz 3
5 |Labl
Proposal due
6 |Lab2
7 | B2B Commerce, E-Supply Chains, Collaborative Commerce, | [1], chapter 5, 7
Intrabusiness EC and Corporate Portals
Quiz 4
8 Mobile Commerce and Pervasive Computing & E-Auctions [1], chapter 9, 10
Quiz 5
9 E-Commerce Security & E-Payment Systems [1], chapter 11, 12
Quiz 6
10 | E-Commerce Strategy and Global EC [1], chapter 14
Term paper due
11 | Term paper presentation 1
12 | Term paper presentation 2
7.2 PHAN GIANG DAY THUC HANH, THI NGHIEM TAI PTN, PMT: (6-9 tiét)
TT Bai TH, TN So tiét PTN, PMT TLTK
1 | Trang WEB thuong mai di¢n tu 3-6 Phong M6 phong | [4]
102B10
2 | Tim kiém giai phap tmg dung TMDT 3 Phong M6 phong | [1]-[4]
102B10

Uéc tinh s6 gio HV tu lam viéc: 15 gid
7.3 PHAN BAI TAP, TIEU LUAN NGOAI KHOA, HV PI NGHIEN CUU THU'C TIEN

NGOAI TRUONG: (15 tiét)

TT Noi dung S tiét Pia diém TLTK

la | Tiéu Luan: Xay dyng md hinh/chién lugc/ké 15 Tai doanh 1
hoach kinh doanh dién tr cho DN nghiép

1b | A research paper

Udc tinh sb gio HV tu lam viée: 15 gio
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Research Paper = Critical Essay Assignment (approx. 2,500 words)
Choose your topic from the suggested list in the text book.
Please ensure that you will meet the following assignment requirements:

1) your essay contains at least TEN in-text academic references (i.e., no web
references apart from e-journal articles and e-books);

2) of the in-text references, at least FIVE must be empirical journal articles
which report an empirical study (the remaining references can be a
textbook, books, and other types of journal articles); and

3) your essay must be prepared with Chicago Referencing (i.e., authors, year,
AND page numbers for this term paper).

Primarily your essay will be assessed on the quality of discussions which you develop
based on your critical thoughts on the assignment topic. Importantly your critical
thoughts are a product of your conscientious and critical reading of the literature you
locate. This, in turn, highlights the importance of your conscientious literature
search. There is a saying in the academic circle - “garbage in, garbage out.” So
please make sure that, in the first place, you will locate quality ingredients (i.e.,
reading materials) through your conscientious literature review.

8. Théng tin lién hé:

+ Khoa Quan ly Coéng nghiép: 105 B10, 5609

+ Bo mon Hé thong thong tin quan ly: 103 B10, 5607, pgtrung@hcmut.edu.vn
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