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1. Introduction

2 In digital society, entertainment and creative industry becomes o
important sectors of any country.

2 Since 2000s, the Korean Wave or K-pop evolved into a global phen
carried by the Internet and entertainment technologies.

0 The Korean wave has spread the influence of aspects of Korean cult
fashion, music, TV programs, cosmetics, games, cuisine, web-toon a

0 K-pop or Korean wave could be used as a strategy of Korea to improv
national brand and to support cultural products exportation.

2 Some challenges for K-pop development in the future include:
2 The competition with J-pop, Western music and other cultural trends
2 The impact of Covid-19 pandemic
2 A change in policy of South Korea Government toward the Indochina Pe

A need to review the current status and the competitiveness of
Southeast Asia region

A suitable policy to raise the impact of Korean wave in thisre
support the further development of Korean and regional eco
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2. Current status of K-pop on the AS

»Top 5 countries spending most time for K-pop idols in 2020 include:
2/ Thailand, 3/ Vietham, 4/ Malaysia, 5/ Brazil (Yan.vn, 2020)

» Singapore

» There is a thriving K-pop fan-base in Singapore, where idol groups, such
BTS, Girls' Generation, Got7 and Exo, often hold concert tour dates.

» Korean-style "straight eyebrows” have become quite popular among man
Singaporean females and males of Chinese, Malay and Indian descent.

» On August 5, 2017, Singapore hosted the 10th Music Bank World Tour, a co
off of Music Bank, a popular weekly music programmed by South Korean b
KBS.

» Malaysia

» In Malaysia, K-pop and Korean movies and TV series have become popular,
three ethnic groups (Malay, Chinese and Indian), which Malaysian firms h
capitalized upon.

» The popularity of K-pop has also resulted in politicians bringing K-pop i
country in order to attract young voters.

their K-pop idols (Yan.vn, 2020).



https://en.wikipedia.org/wiki/Exo_(band)
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2. Current status of K-pop on the AS

» Indonesia

» K-pop along with Korean TV series and movies has turned i
culture, especially among the young generation of Indonesia

» In Indonesia, imitation groups such as SM*SH, Hitz Indonesia &
Boyz also rose to stardom with their releases of K-pop style sa
Heart You (2010), Yes Yes Yes (2011) and ACDC (2012).

» Another Indonesian boy band, Hitz, adopts the formula of Korea
band by further casting one Korean singer member, Lee Jeong |
the idol group.

» Philippines

» Korean telenovelas were aired locally in the Philippines starting in 2003, mar
expansion of the Korean wave. K-pop took longer to catch on;

» Super Junior held a concert in the Philippines in 2010. Then, XLR8 group, th
version of Super Junior due to the great resemblance between the two bar

» Because of the popularity of K-pop, Philippines popular music receives s
K-pop fans.
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2. Current status of K-pop on the AS

» Thailand

» Southeast Asia became one of the film’s settings when the film’s K
production crew moved to Thailand to do location shooting.

» The nationalization of Korean popular culture strengthens the econo
media content for regional media/film producers to create for cult

» In 2020, Thailand is considered the 2nd country where youth spendi
their time with K-pop idols

» Lao

» In 2008, female K-pop band Baby V.0.X. Re.V gave a New Year’s concel
International Trade Exhibition and Convention Center, the largest ven
country.

» In April of 2008, South Korea’s web portal Paran gave a concert to a
ten thousand at the national football stadium in Vientiane to celeb
anniversary.

» A statistics reported that over 50% of all music programmingon
channel consisted of Korean pop (Ainslie, 2016).




2. Current status of K-pop on the AS

» Vietnam

» Currently, 51% of Viethamese like South Korean pop music and 68% |

\

Korean TV serials. Korean cuisine was favored by 58% of respondents
popular dishes include kimchi, kimbap, and topokki.

Over 70% of Viethamese having positive feelings about South Korea.
most popular K-pop artists are BTS, Big Bang and G-Dragon.

In 2018, V Live and RBW Entertainment Vietnam launched special mont
concerts called "V Heartbeat Live", inviting both V-pop and K-pop sta
perform, such as Winner, Momoland, |Kon, Sunmi, and more.

What comes up for Korea?

Korean cuisine, especially kimchi is a Korea's signature in
Vietnamese's perception.

K@l 31 K e

Korean cuisine 42% Kimchi 28%

LJ?A!E b -m

Korean movies 11%

PR T R
Leall

Beautiful landscape 10% Friendly / beauhful Ei Yo

Ml - 0. When you hear Korea, what comes up on your mind®


https://en.wikipedia.org/wiki/Winner_(band)
https://en.wikipedia.org/wiki/Momoland
https://en.wikipedia.org/wiki/IKon
https://en.wikipedia.org/wiki/Sunmi

3. Competitiveness of K-wave in Vi

I The process of consuming Korean products relating to Korean

identified in 4 potential stages:
(1) The first stage: using the cultural (content-based) products of Kore
as K-movie, K-pop;
(2) The second stage: buying the products connecting to K-movie or K-p
film posters, pictures of Korean actors and actress, Hallyu tours...;
(3) The third stage: buying “Made in Korea” goods such as clothing, cosm
electronic accessories...;
(4) The fourth stage: Having a passion for Korean culture, economy in gen
2016).

J Currently, Vietnam can be classified in between of 3rd stage and
J According to a survey was conducted by Asia Plus Inc. (2020), b
sample of 600 Vietnamese males and females of the age 18-39
entertainment contents are more popular than Japanese ones




3. Competitiveness of K-wave in Vi

Entertainment content likeness - Details

Music Drama Movies

El
Kaoraa

Korea Japan Korea Japan Japan
Absolutaly don't Be i Ahaalutely don't like it m Absolutely daon't like it mAbsolutely don't like it
:Dun“t Ill-:ejltt e :Dun”t Ilk&?rt o mDon't like it m Don't like it
Maithar Maither u Neithar # Neither
uLika it mLika it Like it wlikait
B Absalutely like it m Absolutely fike it m Abaolutely like it mAbzolutaly like it

Korean entertainment has better popularity in all aspects, except for the games where
Korea and Japan is neck to neck

Q. How much da you enjoy Korean entertainment contents? (N=629) / How much do you enjoy Japanese entertainment contants? (N=614)




3. Competitiveness of K-wave in Vi

] Strength of K-pop Others
Uniqueness
Romantic lyric and melody
Good voice

Audio & visual techniques
Diverse styles

Dance

Singer’s beauty

i

Excessive Mediocre Ster eotypic Too
sexy lyric pattern “packed”,
not natural

) Weakness of K-pop




4, Future trends & Suggestions (1)

» Searching for “K-pop” keyword is higher than “J-Pop” during 2
(especially reaching its peak in 2012).

Sur quan tam theo théi gian

Truna binh
ung bi 1

» In details, web searching in Vietnam for “Korean Fashion”, Korea
“Tours to Korea” have suddenly increased recently and higher t
Japanese ones.

1thg 11,2015

However, Japan is more successful than Korea in its attracti
content. E.g., web searching “Japanese Culture”; “Learni
“Japanese Studies” are higher than for Korean on




4, Future trends & Suggestions (1)

» Developing an integrated culture between East
Southeast Asia.

» Boosting digital transformation process and app
entertainment technologies, such as: Facebook,
Youtube...

» Organizing some cultural exchange activities, suc
cultural tourism, cultural exchange events, langu
studies, super star visit...

» Encouraging various forms of collaboration bet
businesses in Korea and in Southeast Asia coun




5. Conclusion

>

In general, impact of K-pop in Southeast Asia region in va
aspects: increase of fan clubs, idol visits, tourism, cultural
exports, and even some other forms of collaboration and e

Korean wave is also realized to have a better competitivene
comparison with Japanese wave and Western cultural wave

However, K-pop should try to improve some of its weaknesse
as. excessive sexy, the mediocre lyric, and the stereotypic p

To strengthen Korean wave competitiveness, Korean media
must try to connect K-pop with other cultural events.

Some suggestions include: support culture flow, take adva
new technologies, facilitate cultural exchange, set up col
framework.

Some limitations of this paper, such as: using secondary
a theoretical framework, and not include all countries
Asia region.
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